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How about an agency that gets the right
ideas to your customers, faster and better?

The right idea cuts through and connects your brand to your customer

In a way that shifts perceptions and behaviours - so that your brand grows.
The right idea enables you to demonstrate that marketing drives revenue;
that it creates value.

Effective creativity: mutually Faster and better: rapid prototyping

rewarding experiences

The right ideas start with you. Your expertise,
your objectives, your ambition. Helping you win
means helping your brand win. And that’s not bad
for us either.

Brutal simplicity: the truths that define

people and how they behave Efficiency is as integrated into our process as

efficacy is in our thinking. Our iterative
approach to developing both strategy and
creative means that getting to initial ideas takes

To be invited into your customer’s digital lives,
you have to offer them something of value
that’s worth their time and money. So we take

Strategy builds the bridge between your brand and
your consumers. Distilling myriad information about

As an agency, we create new value. |deas, . ) .
JENCY behaviours, cultural shifts, expectations and

innovation; a competitive advantage that didn’t
exist before we met. We get there through pin-

sharp strategic thinking and mutually rewarding

creative ideas.

attitudes. Alongside insight from data, we identify
the relevant, distinctive and authentic insights that
lead us to one brutally simple, valuable and new way
of looking at your marketing and business challenge.

your brutally simple proposition and create an
impactful, memorable and persuasive
experience around it.

One that - by being entertaining, useful or
simply relevant - matters to them. A mutually
rewarding exchange that will change
perceptions and behaviours, creating new
value for your brand.
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two days, not two weeks.

Our strategists and creatives work alongside
developers and, in some cases, your audience,
to hone and distil ideas quickly and effectively.

Working across all media channels means the
core creative platform will always be scalable.
Our collaborative approach means your ideas
and requirements are baked into the solution.
And our global network of offices means the
idea can travel.

Ready to get started?
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Fueling the fun
for Chiquita

“| can disclose as early as now,
despite the promo not being
finished yet, that it has one of
the highest participation rates
of our promos.”

Chris Lazaro,
Global Marketing Manager, Chiquita

Our brief

Create an engaging promotion across
in-store and digital that would get parents
to buy more Chiquita bananas for their kids

Pin - sharp truth

Science proves that bananas keep
kids focused.
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Channel strategy

Outdoor

Make Chiquita bananas top of mind as a playful
and versatile food for kids of all ages to increase
likelihood to purchase.

Digital

Driving playful engagement with the rational
benefits of bananas, incentivizing purchase of
Chiquita bananas, and amplifying the promotions
to a wider audience.

Experiential
Bring the playful versatility of Chiquita bananas to
the public in a contextually relevant way.

In Store
Remind and inspire parents to choose Chiquita
bananas over, or in addition to, other fresh produce.

The work

We gave kids around the world the money-can't-
buy chance to redesign the iconic Chiquita blue
sticker, fueled by our super-nutritious bananas.
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Fuel the fun

Your child can design anything they like so
long as it's fun and fits the space below.

Ready to get started?

Daniel Fossaceco
Head of Agency Sales, EMEA Sales

Getin touch:
daniel.fossaceco@indicia.konicaminolta.com
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